










1. The examples of durable goods 
are 

 
a) Heterogeneous goods 
b) Legal advisors 
c) Shampoos and soaps 
d) Machine tools and refrigerators 

 



2. The group of products on the basis of 
 tangibility and durability include 

 
a) Durable goods 
b) Non-durable goods 
c) Services 
d) All of the above 

 



3. The type of goods that are tangible in 
 nature  and  can be consumed in 
 few uses are  classified as 

 
a) Durable goods 
b) Non-durable goods 
c) Services 
d) Augmented goods 

 



4. The products that are sold through wide 
 spread  distribution network are 
 classified as 

 
a) Convenience products 
b) Shopping products 
c) Unsought products 
d) Sought consumer products 



5. The 'banking services' and 'hotel 
 services' are  examples of 

a) products 
b) commodities 
c) barter system 
d) offered services 

 



6. The BlackBerry specific product design 
 with  QWERTY keyboard is an 
 example of 

 
a) Product experience 
b) Intangible products 
c) Tangible product 
d) Services 

 



7. Chimney Sweeps employs people to 
clean    fireplaces and chimneys in 
homes and  apartments. The firm is 
primarily the  marketer  of which one of 
the  following? 

 
a)  An image  
b) A  service  
c) A good  
d) An idea 



8. Bread and milk are which kind of  
 products?  

 
a) Specialty Products  
b) Convenience products  
c) Shopping products  
d) Unsought products 



9. The most basic level of a product is 
 called the:  

 
a) Core product.  
b) Central product.  
c) Fundamental product.  
d) Augmented product.  



10. Anything that can be offered to a 
 market for attention, acquisition, use, 
 or consumption that might satisfy a 
 want or need is called a(n): 

 
a)  Idea.   
b) Demand.  
c) Product.  
d) Service.  



11. Products that are usually purchased due to 
 adversity  and high promotional back up 
 rather than desire are called:  

 
a) Sought goods  

b) Unique goods  

c) Unsought goods  

d) Preferred goods 



12. Which product is MOST likely to be 
 purchased  through routine 
 decision making?  

 
a) Television set  
b) Soft drink  
c) Shirt  
d) Car 



13. Luxury products, such as Rolex watches, are 
 also  known as: 

 
a) Shopping product  

b) Convenience product  

c) Emergency product  

d) Specialty product 



Difference between shopping 
products and specialty goods  

• Shopping products are more expensive, 
require research, brand comparison, have a 
smaller target market, and more limited 
distribution.  

• Specialty products have very limited 
distribution, a small target market, are more 
expensive and are status oriented. 



14. Advertising appropriations are largest 
 for  which type of product? 

 
a) Industrial products  
b) Convenience goods  
c) High-priced products 
d) Specialty goods  



18. All of the following are the examples of 
unsought goods EXCEPT:  

 
a) Course books  

b) Encyclopedia  

c) Funeral plots  

d) Insurance policy 



15.Identify the products that the  customer 
 usually buys  frequently and with a 
 minimum of  comparison and buying 
 effort. 

  
a) Specialty  
b) Convenience  
c) Unsought  
d) Augmented  



16. An example of a convenience 
 consumer product is  stereo 
 equipment.  

 
a) petrol.  
b) a motorcycle.  
c) a bicycle.  
d) athletic shoes. 



17. Sai Nath called several airlines to compare 
 rates and  chose a flight on British Midland 
 as it had a better  reputation for service 
 and competitive prices. The  airline 
 ticket is an example of which type of 
 product?  

 
a) Convenience 
b) Shopping  
c) Specialty  
d) Unsought 



18. _______ are consumer products and 
 services  with  unique characteristics or 
 brand  identification for which a 
 significant group of  buyers is willing to 
 make a special  purchase effort. 

 
a) Industrial products 

b) Line extensions 

c) Specialty products 

d) Unsought products 

e) Shopping products 



19. ________ are those products purchased for 
 further processing or for use in conducting 
 a business. 

  
a) Accessories 

b) Industrial products 

c) Unsought products 

d) Shopping products 

e)  Specialty products 



20. The shopping goods that differs on the 
 basis of  services and features rather 
 than price are  classified as 

 
a) Emergency shopping goods 
b) Homogeneous shopping goods 
c) Heterogeneous shopping goods 
d) Impulse shopping goods 

 



INDUSTRIAL PRODUCTS 

Industrial products are those purchased 
for further processing or for use in 
conducting a business. 

•According to Philip Koter “Industrial 
products are products bought by 
individuals and organizations for 
further processing or for use in 
conducting a business”. 



CHARACTERISTICS OF INDUSTRIAL 
PRODUCTS 

1.  Number of Buyers-Limited 

2. Channel Levels – Shorter. 

3. Geographic Concentration : Highly 
Concentrated 

4. Derived Demand 

5.  Role of Technical Considerations- Greater 
significance 

6. Reciprocal Buying  

7. Leasing Out rather than purchase 



INDUSTRIAL PRODUCTS 





1. Materials and parts:  

• Raw materials are the basic materials that 
actually become part of the product 
and  that enter the manufacturer’s product 
completely.  

• They are provided form mines, forests, 
oceans, farms and recycled solid wastes.  
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2.Capital Items 

Capital items consist goods that 
are used in the production of 
finished goods like office 
accessories and operating 

materials. 
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3. Supplies 

• Supplies facilitate productions, but they 
do not become part of he finished 
product.  

 

• EXAMPLES -Paper, pencils, oils, cleaning 
agents and paints . 



4. Industrial Services 

• Industrial services include maintenance 

and repair services such as machinery 

repair and business advisory services 

such as legal, management, consulting, 

advertising, marketing research 

services.  


